


Background Overview
Religious travel, faith-based touring and religious journeys have been taking place for 
millennia. Some say that Moses was the first tour leader as he led the Israelites out of Egypt 
into the Promised Land. To be able to personally witness people and places that have molded 
who we are today is a life-changing experience sought by the masses.

Today, religious travel is very diverse, reflecting today’s range of interests and passions. From 
pilgrimages, and ministry travel, the industry has broadened to faith cruises, meetings and 
conventions, retreats, and simple getaways. It is an industry that has grown and continues to 
grow exponentially. Statistics surrounding the size and potential of this market are impressive:

- The UN World Tourism Organization                                                 300 million to 330 million 
estimates for annual participation in 
faith-based travel                                     
 - Survey by Globus estimates religious                                                 16.6 million people
 travel market in U.S. alone: 
- U.S Travel Association estimates:                                                     More than 25% of all U.S.                                                                                                                                             
                                                                                   travelers are interested in spiritual vacation
 



Overview
The National Action Network (NAN) have an annual regional conference. This year the 
conference did a partnership with the history of WMBM 20 years. Rev. Al Sharpton, 
President and Founder of NAN, unveiled several initiatives at the inaugural Black His-
tory Month Awards Luncheon on Wednesday, February 5, to further civil rights in the Los 
Angeles community, including efforts around voting rights, joblessness and more. The 
Conferece itself took place at the Sheraton New York Hotel and Towers in New York dur-
ing April 9 till the 12 and covered many panel sessions and activities such as: Panels on 
Education(Closing the Achievement Gap), Media, Health Care (Is the cost of health care 
killing us: a discussion of Health Care Reform), Labor & Employment ( The American Re-
covery & Reinvestment Act: How do we create jobs?), Relationships and Love(Life, Liberty 
& the Pursuit of Happiness; Challenges of the Black Family today), Criminal Justice (Con-
trolling Gang Violence in Urban America), Women(The Phoenix Rises: Women as Leaders 
in Today’s World), Youth, YES- Why do we kill ourselves? How can we stop?) and more.



Weekend Celebration NAN’s Conference 
National Action Network (NAN), founded by civil rights leader Rev. Al Sharpton, had the 
inaugural Black History Month Awards Luncheon on Wednesday, February 5, 2014 at the 
Beverly Hilton Hotel. The awards program honored local leaders and corporations that have 
worked in the tradition of Dr. Martin Luther King, Jr., to promote Black culture and achievement. 
NAN also held its annual covention in New York in the weekend of April 9 to the 12. It had many 
events like Woman’s Breakfast, Minister Breakfast, Bayard Rustin Memorial Labor Luncheon, 
Executive Director’s Reception, Memebership Reception and the Annual Fashion Show. 
This year’s conference, NAN was able to have the President Barack Obama as a speaker in 
Time Square to NAN’s attendees.

The Grater Ft. Lauderdale Convention & Visitors Bureau can be one of the organization that will 
be supporting the event and consequently sharing the same values and perspectives shared 
during the event. The initiative will attract tourists to Ft. Lauderdale filling up hotels and 
sightseeing places. 



Weekend Celebration NAN’s Conference 
National Action Network is one of the leading civil rights organizations in the Nation with 
chapters throughout the entire United States. Founded in 1991 by Reverend Al Sharpton, 
NAN works within the spirit and tradition of Dr. Martin Luther King, Jr. to promote a modern 
civil rights agenda that includes the fight for one standard of justice, decency and equal 
opportunities for all people regardless of race, religion, nationality or gender. 

President Barack Obama was one of the speekers at the National Action Network’s (NAN) 
16th annual national convention being held April 9-12, 2014 in New York, NY. Also US 
Attorney General Eric Holder, Obama administration cabinet members; New York Gover-
nor Andrew Cuomo, and New York City Mayor Bill de Blasio, participated in te Conference. 
This was the largest civil rights, close to 7,000 people attended, convening of the year 
bringing our nation’s top activists, political strategists and leading academia together to 
create an action plan for a civil rights agenda. On the heels of thousands that joined NAN 
in Tallahassee, FL for a ‘stand your ground’ rally, participants addressed additional key 
policy issues such as jobs, voter ID and immigration. 



Media 



Media 
TV

MSNBC Live Broadcast Featuring AL Sharpton
Reach:

Social/ Digital:

Tweet Up events during conferences highlighting key topics
Video Capsule Recaps, 10
Reach:

Radio:

Live Remote with WMBM
Reach:

Media Outreach



Social Media and 
Digital Campaign 



Our Team



Jambalaya Media Group, “where great ideas come together” is a multicultural agency that creates, 
promotes and develops marketing strategies that enhance a company's products or profile in the 

African American and Caribbean markets. Jambalaya Media Group engages consumers with 
powerful online/digital media campaigns, in market activation events and product placements in 

film and video outlets that increase brand awareness and sales. Jambalaya Media Group 
empowers the public with campaigns that shift mindsets, educates and launches movements for 

change that improve the quality of life for children and their families. Previous clients of Jambalaya 
Media Group include Mercedes Benz, Bacardi, Remy, American Black Film Festival and others.

Jambalaya Group



Jambalaya Group
NPN Media is a globally-integrated content company which produces and distributes content 

throughout the U.S., Latin America, the Caribbean and Asia. Its award-winning team of producers, 
videographers and editors continually aim to break the mold by producing high-quality news and 

informational segments, groundbreaking long-form programming and superior web videos. Founded 
in 1997, NPN’s roster of clients and partners has included CBS, ABC, Gannett, BELO, Raycom 

Media, Scripps, Post-Newsweek, MSN, Yahoo and AOL to name a few. NPN’s content reaches over 
60% of U.S. TV households and millions more consumers monthly via its web and 

mobile partners worldwide.

NPN Media



Sponsorship



Jambalaya Media Group 
Michelle Spence-Jones

Email: spencejones7@gmail.com
Contact #: 305-200-2376 

Contact



Thank You


